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Introduction

In the five years since IBM introduced the term e-business, many
thousands of customers have benefited from the company’s ability to help
them do business over the Internet.

Today, thanks to the Internet, companies all over the world conduct
business more swiftly and efficiently than ever before, driven by the
demand of their customers for faster service and lower costs. More and
more, people expect to get what they want as soon as they want it. The
on demand era is here.

In an October 30 speech, IBM CEO Sam Palmisano called attention to
this new era — and to IBM’s unique ability to help customers succeed in
an on demand world. He unveiled a vision of the future in which IBM’s
e-business on demand solutions will help businesses be more:

* Responsive, by sensing and reacting immediately to customer needs

« Efficient, by using variable cost structures to increase productivity and
financial predictability

* Focused, by concentrating on core competencies and using strategic
partners to manage subsidiary tasks

 Resilient, by employing a flexible and reliable operating environment
that can adjust rapidly to problems and changes while maintaining
security and privacy

With e-business on demand solutions from IBM, customers can take full
advantage of the dynamic aspects of e-business. They’ll avoid getting
locked in with investments that don’t pay off when business conditions
change or new technologies emerge. They’ll have all the computing
capacity they need — on demand — without the fixed costs of building a
massive infrastructure. And they’ll be served by a consulting team that
has the business experience and technical knowledge to help them make
the right decisions — now and for the future.

The new integrated marketing communications campaign for e-business
on demand (launched October 31 with an eight-page insert in the

Wall Street Journal, New York Times and San Jose Mercury News)
promotes the benefits of IBM offerings in the on demand era. A series of
entertaining and informative television, print and interactive ads signal
this new phase in the evolution of e-business and characterize IBM as a
partner customers can depend on and trust.
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Overview

The term e-business on demand and the e-business on demand
identity lock-up are trademarks of the IBM Corporation. These guidelines
were developed to help you use this trademark appropriately and
consistently in all applications.

By following the e-business on demand usage guidelines, you'll help
build recognition and identity for this critical marketing initiative. It will
also protect and maintain the valuable trademark asset.

The e-business on demand lock-up has been uniquely rendered and
should never be altered in any way. To reproduce the lock-up correctly,
always use the specifically created artwork provided. Be sure to allow
sufficient clear space around the lock-up. Do not pair the lock-up with any
additional type or tagline or combine it with other logos or symbols.

There are circumstances (such as in headlines and text) when you should
not use the lock-up artwork but should typeset e-business on demand.
In these cases set e-business on demand in the same style as the
surrounding copy.

For additional questions regarding the use of the e-business on demand
lock-up, contact IBM Corporate Identity & Design at:

design2@us.ibm.com
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Naming overview

This overview is for use by IBM Communications, Offering Management,
Development, Marketing, IMC and outside agencies. This overview
applies to both internal and external communications.

For the complete IBM e-business strategic naming and terminology
guidelines visit: http:/lw3.ibm.com/marketing/branding/downloads/e_Strat_
Naming_Terminology_Guidelines.lwp

The objectives of this overview are to:

* Promote a consistent approach to the naming of all IBM products,
programs, offerings, tools, publications and marketing efforts
associated with e-business, the e-business marketing campaign, and
general use of e-business on demand - related terminology.

* Familiarize individuals responsible for IBM e-business - related
offering development, e-business communications, agencies
and others involved in developing advertising, integrated
marketing communications materials, press releases and internal
communications with the approved format and usage of e-business
and e-business on demand terms.

* Maintain consistent naming to continue to build and reinforce the
strength of IBM'’s e-business on demand position, messaging and
mind share; ensure that our naming efforts do not confuse our
customers.

+ Shape e-business on demand communication as easy, logical and
straightforward to all audiences.

» Legally protect IBM and not infringe upon the registered rights of
others; and clarify and protect the terms and names already reserved
by Corporate e-business Marketing.

Definitions

e-business. IBM defines e-business as ‘an organization that connects
its core business systems to key constituencies using Intranets,

extranet and the Web, the process of building and enhancing business
relationships through the thoughtful use of network-based technologies;
and the leveraging of Internet technologies to transact and interact with
customers, suppliers and partners and employees in order to achieve and
sustain competitive advantage.'

e-business on demand. IBM defines e-business on demand as‘an
enterprise whose business processes — integrated end-to-end across the
company and with key partners, suppliers and customers — can respond
with flexibility and speed to any customer demand, market opportunity or
external threat.’
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Naming overview (continued)

General use

1. The term e-business on demand and e-business on demand logo
lock-up are IBM trademarks.

2. The term e-business on demand should be used in lower case; the
words, on demand, used without the e-business prefix, written in all lower
case letters, may be used freely in text. On demand should be written in
the same manner as any other non-proper name or word: all lower case
letters, unless used in a title or at the beginning of a sentence; do not
hyphenate or use as a stand-alone expression

Acceptable

Are you ready for e-business on demand?
Technology for an on demand world.

The next utility: e-business for the on demand era.

Unacceptable

E-Business On Demand

The On Demand World is here.

Learn more about e-business on Demand
A company can be an on-demand business.

3. Do not use e-business on demand or on demand in offering names.
To designate an offering is for e-business or for e-business on demand
in a name, used as a modifier.

Acceptable
IBM Start Now Solutions for e-business on demand
IBM Design Centers for e-business on demand

Unacceptable
IBM Financing On Demand
IBM On Demand Utility Grid Solution
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Naming overview (continued)

4. Do not use "on demand” as a stand-alone expression or as a noun
except for "e-business on demand" which is an IBM trademark; Do not
hyphenate "on demand" when used as an adjective in titles or text.

Acceptable

The on demand era is upon us.
Technology for an on demand world.

A closer look on what on demand requires

Unacceptable

The on-demand era is upon us.

The On-Demand operating environment
On-demand e-business: The race is on
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Trademark guidance

The e-business logo (@) is a registered trademark of the IBM Corporation
in the United States and the term e-business on demand and e (logo)
business on demand lock-up are IBM trademarks. The appropriate
trademark registration and correct attribution statement is shown below.

The legal section in materials using the campaign visual should contain
the following disclaimer: “The e-business logo is a registered
trademark and both “e-business on demand” and “e (logo) business
on demand” lock-up are trademarks of IBM Corporation in the
United States, other countries or both.”

The e-business logo should have an “®” and the complete phrase
“e (logo) business on demand” should be marked with a TM symbol

e-business on demand should be marked with a TM symbol after the
word demand.

IBM does not own ‘on demand’ or ‘On Demand’ as trademarks, but
the term written in all lower case letters may be used freely in text.

‘On demand’ should be written in the same manner as any other non-
proper name or word: all lower case letters, unless used in a title or at
the beginning of a sentence and do not hyphenate when used as an
adjective.
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Only use specifically

provided artwork.
File available to
download at:
w3.design ibm.com

Allow sufficient
space around the
mark, generally
one cap (Y) height
as shown.

The registered trade
mark designator ®
must appear as
shown in all usage
of the e-business
logo.

The e-business on demand lock-up

'business on demand.

designator TM

must appear as
shown in all usage
of the e-business on
demand lock-up.

The “e” logo should
appear in red
whenever possible.
However when
production limits
occur, a black
version may be used.

e-business red -
Pantone 032 or
process 100C/100M
or on screen, R253
G24 B19 (RGB)

The e-business on
demand lock-up may
be placed on white,
black or colored
backgrounds.

It may also be placed
over imagery.
However, maximum
contrast should be
maintained between
the background and
the lock-up.
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The subject identifier
text labels the IBM
e-business on
demand product,
offering or solution
that the collateral
piece is about.

The headline text
presents the
e-business on
demand customer
benefits, competitive
advantages or
features.

Sales collateral

]

e-business on demand
wlility zenvices

-

Datarmine whathar owning or outsourcing
an e-business on demand operating
gnvironmeant is bast for you

(¢) business on demand.

For more information
about IBM Sales
Collateral including
design guidelines
and templates, visit
the IBM w3 intranet
site at: w3.ibm.com/
marketing/collateral/

The e-business

on demand lock-up
indicates to customers
that an e-business on
demand solution is
being discussed.

The lock-up should be
placed in a prominent
position, but away
from other cover text
messages.

10



e-business on demand.. visual identity usage guidelines

Generally, the
e-busines on demand
lock-up is not used
as part of a teaser
message in direct
marketing.

In headlines and
text use a matching
typeset version of
the e-business

on demand term, not
the lock-up artwork.

The e-business

on demand lock-up is
placed in association
with, but not locked
up to, the IBM logo.

Direct marketing

The on demand era is upon us. Are you ready?

Are you rcady for e-business on demand?
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ral asiiorss valie wo amssnds of swsomers snaned ALl o whick mabes it an el time 00 call the one
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(@ business on demand.

For more information
about IBM WW Direct
Marketing, visit the
IBM w3 intranet site
at: w3.ibm.com/
marketing/direct/
index.html
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Generally, the
e-business on
demand lock-up

is not used as part
of the masthead
on IBM Web sites.

The “e-business on
demand” lock-up
should be located
within the content
area on the page.

Internet - IBM Web sites

F— The on demand era is upon us.
|Ban s ety ess >

Are you ready’
G saenas (£ business on demand
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s s Py,
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For guidance related to

ibm.com page design

standards visit:
w3.ibm.com/
standards/ internet
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The e-business on
demand lock-up is
only placed together
with the IBM logo as
a limited exception
and with prior
approval from IBM
Corporate Identity &
Design.

Advertising
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on demand world.
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For guidance related
to all types of
Advertising, please
contact IBM
Worldwide
Advertising or Ogilvy
& Mather.
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The e-business

on demand lock-up is
placed in association
with, but not locked
up to, the IBM logo.

When used as part
of a Web banner
headlines or copy, e-
business on demand
should be set in the
standard type.

Internet - IBM Web advertising banners

'business on demand.

YOU NEED E-BUSINESS

ON DEMAND FROM IBM.

'business on demand.

YOU NEED E-BUSINESS ON DEMAND FROM IBM.

CLICKE HERE

For more information
about IBM WW
Interactive Marketing,
visit the IBM w3
intranet site at:
w3.ibm.com/
marketing/interactive/
index.html

14
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In events and
exhibits, the IBM
logo is at the top of
the branding and
identity hierarchy.

The e-business on
demand lock-up is
generally used to
support the umbrella
messaging theme.

Events and exhibits

Tf:{’:hﬂﬂ]ﬁg}’ tor an on demeand world.

(@ business on demand.

For more information
about IBM WW Event
Marketing, visit the
IBM w3 intranet site
at: w3.ibm.com/
marketing/events/
index.html

15
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The e-business

on demand lock-up
may be used multiple
ways in business
presentations.

The lock-up may be
used as the main
title on e-business
on demand
presentations.

The lock-up may be
used as a supporting
identifier on the title
slide of individual

e-business on demand
offering and solutions

presentations.

The lock-up may also
be used on individual
slides that speak

to the topic of e-
business on

demand within a
general business
presentation.

Business presentations

For more information
about IBM business
presentations
including software
templates, visit the
IBM w3 intranet site
at: w3.ibm.com/ibm/
presentations/

'business on demand.

Unserstanding how to win
with e-business on demand

Align business processes
for the on demand era

'business on demand.

Infrastructure solutions

Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamecorper suscipit lobortis nisl ut aliquip ex ea commode

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
naonummy nibh

Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamecorper suscipit lobortis nisl ut aliquip ex ea commodo

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt

Ut wisi enim ad minim veniam, quis nostrud exerci tation

'business on demand.

16
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Promotional merchandise

'business on demand.

Authorized

e-business on demand
merchandise is to be
developed by IBM
Corporate Brand
Management.

Any request for unique
e-business on demand
merchandise must be
submitted for review
and approval to IBM
Corporate Brand
Management.

17
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Never crowd the
e-business on
demand lock-up
with text or other
graphic elements.
Always allow for the
required safe space
around the logo.

Never modify or adopt
the lock-up to identify
individual offerings.

Do not alter or replace
the e-business on
demand lock-up text
with other fonts or
typefaces.

Incorrect usage

(@ business on demand.

Do not wrap text around, or
combine with text or other
graphic or identity elements.

Never incorporate the (@ business on demand.
logo in copy. The term “e-business” should
always be applied in text with lower case
letters “e” and “b”.

(@ business on demand.
UTILITY SERVICES

(@business on demandm

=== (@ business on demand.

Never incorporate
the lock-up in text or
headline copy.

Never combine the
e-busines on demand
lock-up with the IBM
logo or other brand
identities.

Never place the
lock-up on active
backgrounds that
obscure the lock-up
or affect the legibility.

18



